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Rishab Kohli talks about the importance of print

The Printers House is back with a bang!

NARESH KHANMA

had hoped this meeting would

happen in any of the several years

before the pandemic because
from time to time, there were hints
that it would. Like many of the TPH
employees, customers, and well-
wishers, | have been waiting for Rishab
Kohli to return from America and run
the company. Kohli is the third
generation of a family that first sold

and then manufactured for 45 vears
single-wichth single-circumference '.-.'l."u
ollset presses, Since Rishiab Kohli's
Lather Mohan Kohli fel] i1 'u.'\'ur.ill\'q-'nr
ago, there has been a bit of -
uncertainty about the company that
needed 1o be settled.

Kohli is only 28 years old, 1 believe |
heard him say at one point, but | »
thought it disrespectful 1o ask his age —

The Printers House has been manufacturing web offset presses since 1975.
Last year, Rishab Kohli, the third generation of the promoter family, took over
TPH as its hands-on director. He has won exciting export and domestic
newspaper and book printing orders with his drive to build a customer-
focused company. The young director restored the company to its industry-
dominant position and kept the factory in Ballabgarh in the Delhi-NCR
humming in the past year, despite the pandemic. ’

espec ially as [ was meeting him for the
first time. After his education and a
brief but successful career as a startup
entrepreneur — in the last year, he
rrl‘m'nrd to India. As a student in the
US, he benefited from the family’s
association with Goss and counts Goss
veteran Al Taber as a mentor. Taber,
who was associated with The Printers
House when it sold Goss Community
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Rishab Kohli on the shop floar at The Printers House fuctory in Ballubgarh. Photo [PP

presses, ook young Kohli under his
wing — showing him around the
company's New Hampshire factory and
trained him to run a Communily press

Customers wanted

TPH to be strong

.L'ﬂ'\'i'l'-ll |'lt'\\"a[hl'[}l'l' OWNer Customers
in India urged Rishab Kohli to come
back and take over the family

company, and he has now been on it
since February ol 2020, managing
operanons along with a professional
board of directors. He began by
talking to customers, and since the
company has a large lootprint in the
market, this was not too ditlicult. He
believes in the value of print, in the
role of newspapers and an imformed
public, and in the need for web offset

printing presses in the foresecahle
Tuture. "We became customer-
centric,” he says, 1 wold the team that
il we locus on helping the customers,
the orders will come.”

He says that Wan-lra data told
him that 86% of newspaper revenues
were coming from print globally, and
in India, the hgure was even higher
at 93%. He hstened to his customers,







companies from 2021. This involves
merging klh Kaltetechnik GmbH
with technotrans SE and Reisner
Cooling Solutions GmbH with gwk
Gesellschaft Warme Kiltetechnik
mbH. The company locations will be
retained.

Customer-oriented process
optimization

In the course of developing its
strategy, technotrans conducted
extensive surveys of customers, users,
and investors in order to obtain a
precise picture of their requirements
and needs. Based on these feedbacks,
the company will streamline its
organizational structures in the areas
of sales, service, production, and
purchasing in order to shorten
response times and optimize

2025. The forecast for the 2021
financial year envisages revenue in a
range of EUR 195 to 205 million with
an EBIT margin of 4.5 to 5.5 percent.

technotrans remains active in its
existing areas of business, with a clear
focus on four key markets - including
three growth markets. These are
plastics (plastics manufacturing and
processing), energy management
(including eMobility solutions for rail
and road applications as well as
thermal management solutions for
data centers), healthcare & analytics,
and print. technotrans intends to
maintain its market leadership in the
still significant base business print
and raise existing potential for
innovation within the industry by
focusing on this area.

More sustainability and new
corporate design

‘The aspect of sustainability is gaining
in importance and is being

nsistently expanded. This applies
y to the continuous
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only purely recyclable packaging
material. In connection with the
changes, technotrans will present
itself visually in a new look at the start
of 2021: In addition to the
introduction of a new corporate
design, including the new logo, the
Group is also carrying out a
comprehensive website relaunch,
which will go live in January.

“This strategy and its actions join
the successful diversification that
took place from 2009 to 2018. The
task now is to strengthen the
cohesion and the economic and
technological clout of the entire
Group,” says Michael Finger. The
company’s forecasts remain subject
to the proviso that no significant
Corona-related restrictions are
imposed by the authorities in the
coming year. technotrans is
nevertheless optimistic about the
next five years. “We have presented a
realistic and binding growth strategy
that is linked to corresponding key
performance indicators. Together
with the entire technotrans Group,
all its employees and their skills and
experience, we will successfully shape
the company’s future,” emphasizes
Michael Finger. m




